Orient Electric: Fueling Growth Through
Customer-Centric Innovation

Anika Agarwal, Chief Marlmﬁ’ng and Customer Experience Officer, Orient Electric cites customer centricity and unwavering
commitment to innovation stand as the twin pillars of organization's strategic growth journey

strategic growth journey, Customer-
centricity is embedded in our DNA.

from product

strategies.

uhmam!y innovation fuels our
growth, enabling us to pioneer
groundbreaking solutions, meet evolving
market demands, and cement our position
as market leaders. We invest heavily in

future-focused approach centered on our
customers, we've been able to not only
maintain but also strengthen our position
in the market, ensuring the brand's
enduring success in the years to come.

How does your brand stay connected

with its customer base while

adapting to ever-changing
consumer behaviour?
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By combining our brand's rich heritage with a future-focused

approach centered on our customers, we've been able to not only

maintain but aiso strengthen our position in the market, ensuring the
brands enduring success in the years to come.
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develop and deliver a number of
differentiated and first-to-market
products such as silent Aeroseries fans,

EyeLuv series of health-centric lighting,
energy-efficient fans & air coolers, MCBs
with SDB technology, and Cloud 3 cooling
fan with Cloudchill technology, among
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and technological revolution that
changing consumer behaviour w!th ﬂlﬂ

As a consumer-centric
brond, we endeavour not
justto bmrol.mimt
and surface the

building a strong brand identity and
ensuring brand relevance in consumers’
minds. We are continuously working
towards improving the customer

with our brand is an opportunity for us
to reinforce their trust. From seamless
purchasing processes across channels to
responsive customer support, we are
dedicated to delivering exceptional
experiences that leave a positive

and incorporating consumer insights to
shape our offerings and strategies.
These agile practives ensure that we not
only meet but anticipate and exceed

gaps is the cornerstone of our brand’s
ability to stay relevant, competitive, and
customer-focused in an ever-evolving
market landscape,



